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> Aliaison person between head office and beauty centre &
> Manage and maintain of Beauty Center faciity.
Respon
Identify key responsibilities and how they are accomplished
1. Responsible to achieve the area target for Sales and Sales Force Count.
2. Responsible fo provide customer service care at the centre. Assist the Sales Force
enquiry on Mary Kay career opportunity, products, program and etc. related issues.
3. Work functionally with all Sales Force fo ensure their confinued movement on the career
path and understanding of Company Programs to develop program achievers
4. Effective communication to provide coaching and mofivation o the sales force ie one fo
one coaching session, performance review, and career path counseling. (Traveling may
be required)
5. Plan, Execute, Faciltate all fraining programs for the Sales Force and provide analysis
report on training function.
6. Support in all Company's Events held at the area and HQ Special Event
7. Confinuously be equipped with company business knowledge and job skill e Career
Path, Skin Care class, Unit meeting, Sales Force and program reporting. Provide
analysis report or update on the performance.
8. Submit Weekly update report fo supervisor on Beauty center activity and Sales Force
issue.
9. Maintain center’s property and facilties and up keep Center's ufiities. Coordinate and
support on the booking of Training room for Sales Force activities i.¢ unit meetings and
guest events.
=This list is not exhauslive and may be supplemented as necessary. +
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